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ABSTRAKSI
PENGARUH MEDIA IKLAN TERHADAP KEPUTUSAN PEMBELIAN
(Studi Kasus Konsumen Produk Mobil Honda Mobilio  pada Honda Pati  Jaya)
Muhammad Faris Herman Afandi
NIM. 2013-11-213
Dosen pembimbing I Dr. Supriyono, SE, MM
II. Dian Wismar’ein, SE, MM
Penelitian ini bertujuan menguji  pengaruh internet, radio dan brosur terhadap
keputusan pembelian konsumen Mobil Honda Mobilio pada Honda Pati Jaya baik
secara parsial maupun secara berganda. Jenis penelitian ini adalh penelitian survei
yang menggunakan sampel. Sampel penelitian ini sebanyak 91 responden dengan
teknik accidental sampling. Pengumpulan data menggunakan kuesioner. Uji
Instrumen meliputi uji validitas dan reliabilitas. Analisis data yang digunakan adalah
analisis regresi berganda, uji hipotesis (uji t dan uji F) serta koefisien determinasi.
Hasil analisis data menunjukkan bahwa baik secara parsial maupun berganda terdapat
pengaruh positif dan signifikan antara internet, radio dan brosur terhadap keputusan
pembelian mobil Honda Mobilio pada Honda Pati Jaya.
Kata Kunci : Internet, radio, brosur, dan keputusan pembelian.
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ABSTRACT
THE INFLUENCE OF MEDIA ADS AGAINST PURCHASING DECISIONS
(A case study of consumer products Car Honda Mobilio on Honda Pati Jaya)
Muhammad Faris Herman Afandi
NIM. 2013-11-213
Advisor I. Dr. Supriyono, SE, MM
II. Dian Wismar'ein, SE, MM
This research aims to test the influence of the internet, radio and brochures
against the purchasing decisions of consumers Car Honda Mobilio on Honda Pati
Jaya either partially or in multiple. This type of research using a sample survey. The
sample of this research as much as 91 respondents with accidental sampling
techniques. Data collection using the questionnaire. Test Instruments include test
validity and reliability. The analysis of the data used is multiple regression analysis,
hypothesis test (t-test and F-test) as well as the coefficient of determination. The
results of the analysis of the data indicates that either partially or there are multiple
positive and significant influence between the internet, radio and brochures against
car buying decision Honda Mobilio on Honda Pati Jaya.
Keywords: Internet, radio, flyers, and purchasing decisions.
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